
In a Nutshell

Merchants in the food ordering & delivery 
industry are being held in an ever-tightening 
chokehold by intermediaries. While charging 
high commissions on regular base, these 
intermediary parties also keep full control 
over the consumer generated data.
They hereby prohibit direct customer 
relations to be built through their platforms, 
and effectively increase the business 
merchants’ dependency upon them. This 
same skewed dynamic is present in the 
modern-day wholesale and retail food 
industry.

PROBLEM
Bistroo is a direct-to-consumer, peer-2-peer 
marketplace for food & beverages that 
significantly reduces commission fees and 
enables direct online interaction between all 
process stakeholders on the online platform. 
It is envisioned as the ecosystem where food 
consumption can be easily organized and 
personalized to cater to the needs of 
individual customers and merchants alike. 
The BIST token allows direct peer-2-peer 
payments, data & review rewards, smart 
advertising, staking and more - without the 
need for third party payment processors.
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